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T
DIFFERENCES BETWEEN POLAND AND OTHER EU COUNTRIES

g cvcoumnes

The largest number of shops per 1000 persons 0,5 per 1000 persons

(2,5)

52 % retail is modern trade 75-80 % retail is modern trade

40 % population lives in rural areas majority of population lives in cities and towns
49 % of population lives in small and medium majority of population lives in big cities and
cities towns

only 11 % of population lives in major cities majority of population lives in big cities and

towns

50 % of consumers buy fruits and vagatables in 33 % consumers buy fresh fruits and vegetables
markets and bazaars in markets and bazaars
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Number of
traditional shops
80-100.000
Number of
modern shops
6.400
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Market shares

Number of
shops
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Biedronka 2600
Lidl 550

Netto 340

Aldi 90

Czerwona Torebka 40
Auchan 76

Tesco 86

Carrefour 96
Kaufland 183
E.Leclerc 43
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Piotr i Pawet 120 Stokrotka 275

Mila 170 Polomarket 270

Alma 45 Marcpol 60

Intermarche 220 Tesco

Carrefour ELEA (Auchan) 30
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Franchise systems
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Turnover in bilions of PLN
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MAIN CONSUMERS’ BEHAVIORS:

60 % OF POLISH CITIZENS SHOP 3-4 TIMES A WEEK IN BAKERIES, BUTCHERS” SHOPS
AND FRUIT STANDS/MARKETS

CONSUMERS CHOOSE STORES IN THEIR NEIGHBOURHOOD

POLISH CUSTOMERS ARE ,,LOYAL” ONLY TO PROMOTIONS, NOT TO THE SHOP BRAND
(IN 2014 THEY VISITED 7,1 STORE PER MONTH AS COMPARED WITH 5,7 IN 2013)

POLAND HAS NOT DEVELOPED AN ,,EATING OUT” CULTURE
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